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What is Email Template

➔ Stick to the bones and you have a plain text 
email.

➔ Include attractive images and colorful text and 
you have a HTML email template.

➔ Include some CSS animations and you have an 
interactive email.



Common Rules and Mistakes



1.  Using Table for Layout

The most reliable method to make sure the 
design renders well across all email 
clients. 

In spite of being an old-fashioned method 
for web development, this is the preferred 
way to code your multi-column email 
design.



2. Single column layout

Most brands nowadays use this kind of layout 
since it looks great on all kinds of devices 
and screens (especially on mobile).

 In addition, it makes the content easy to be 
scanned. Moreover, the scrolling doesn’t 
bother the modern users. It comes naturally 
from using social media channels daily.



3. Don’t use Body tags for      

the background

A lot of email clients would block this tag 
and display the message on a white 
background by default. 

Put your background color in a separate 
table instead and set the width to 100% to 
make sure it displays clearly across all 
inboxes.



4. Inline CSS

Embedded or external CSS is very little or 
not at all supported by email clients, so 
you’d better stray away from it. 

Stick to inline CSS style instead. This means, 
you need to have repetitive styles applied to 
each element.



5. Media queries

Media queries allow mobile users to see 
the email design with resized fonts, 
images, and background on their device’s 
screen. 

Unlike the above rule, media queries come 
as topline CSS and contain classes.



6. Don’t use shorthand and 

Compound Style

Cutting out elements from your CSS may 
cause significant rendering problems across 
email clients. Most of them simply won’t 
interpret shorthand declaration. 

To save yourself the trouble, simply write 
the full CSS every time.



7. Absolute addresses

When it comes to images in email, you 
should most definitely use absolute 
addresses to make sure the images will 
display in recipients’ inboxes. 

This means, you need to write the full 
domain address, directory, filename, and 
extension.



8. Preheader text

Preheader text is important as this the 
preview of the email message people see 
before they open the email. 

However, don’t hard-code the preheader 
text into the template but write it as a 
HTML comment instead.



9. Character Encode

Use character encoder to make sure 
special characters won’t show as squares 
or diamond symbols with question marks 
inside. 

You could also turn some of these special 
characters into images where possible.



10. Heavy CSS/HTML

Advanced code doesn’t go along with email 
coding, yet. Leave out JavaScript, Flash, 
HTML5 and CSS3 for now. Also, make sure 
the size of your email template doesn’t 
exceed 102kb. 

This is the point at which Gmail would clip it 
out, and according to this survey, 59% of 
email opens happen on Gmail.



11. CAN-SPAM compliant

- Misleading header information
- Don’t use deceptive subject lines
- Location Info where you’re located.
- Unsubscribe link how to opt out of 

receiving future email from you.
- Email copyright to monitor others are 

doing on your behalf



Thank you for your business!


